Taking Cape Town, South Africa as a case, this paper seeks to investigate the factors that define the success of small businesses owned by African immigrants. The paper reviews literature on immigrant entrepreneurs, immigrant-owned ventures and social capital. A random sample of available immigrant small businesses owners was taken where semistructured interviews were conducted, as well as the use of self-administered questionnaires. Secondary data (literature review) have unveiled that social networks are vital in the formation and growth stages of an immigrant-owned business, as networks provide the necessary support. Ultimately, social networks supplement the survival chances of an immigrant-owned venture. Furthermore, primary data (empirical results) have revealed that most of the businesses are mainly run by males, while longevity and employment creation are defining factors of success to African immigrant-owned small businesses in Cape Town. Following the empirical findings and their analysis, recommendations have been formulated.
Introduction


It is extensively acknowledged that ethnic minority immigrants have an elevated propensity towards entrepreneurship and contribute positively to economic development (Basu, 2011) . In agreement, Chand and Ghorbani (2011) add that ethnic entrepreneurship is increasingly being acknowledged an essential medium for economic growth and the restoration of economies. Recent studies have painted the critical contribution made by immigrant entrepreneurs from India, China, and other countries, to innovation and job creation (Basu, 2011) . In countries that are main destinations for immigrants, such as the United States, Canada, the United Kingdom and Australia, immigrant entrepreneurship plays a vital role in economic development (Chrysostome & Lin, 2010) .
In Britain, the prevailing view and perception is that an ethnic business is small (Mars & Ward, 1984) , and this view matches that used in this paper that immigrants' entrepreneurial activities are classified as small businesses. According to Mars and Ward (1984) , the Jews are highly regarded as the archetypal example of successful ethnic business growth and their success is judged by the growth from small to large scale enterprises and by the important role played by the Jews in financial institutions underpinning the British economy.
Concerning other minorities such as Italians and Chinese that are found in some clusters of the business such as restaurant; fish and chip shop; ice cream vans; snack bars and trattorias, their continued presence in the business operations justifies their successes (Mars & Ward, 1984) . Nontheless, Karpak and Topcu (2010, p. 61) contend that longevity alone is not sufficient to measure success, the pair argues that one business may continue to exist, yet, yield minimum profits, disappointing its owners, whereas a liquidated business might leave its owners wealthy. Tengeh, Ballard and Slabbert (2011, p. 4) believe that, in order to measure success, a standard or benchmark must have initially been set, against which the end result would be compared. Furthermore, immigrant-owned small businesses performance indicators can be divided into two chief clusters, namely: survival indicators such as the age of the small business and its profitability, and growth indicators (Chrysostome, 2010, p. 140) . Before employing any performance indicators or success indicators, it is vital to note that there is a distinction between performance indicators of immigrant-owned small businesses and other mainstream small businesses, as these two types of small businesses are not the same. According to Chrysostome (2010, p . 140), they do not necessarily have the same objectives and do not face the same challenges. Along that same theme, Walker and Brown (2004, p. 578 ) put forth that small business success can be measured by financial and nonfinancial criteria, although the first has been given most attention in the literature. Financial indicators require increases in profit or revenue and/or employment creation and non-financial measures of success used by business owners are autonomy, job satisfaction or the ability to balance work and family responsibilities. These non-financial measures presume that there is a given level of financial security already established; it may be that this is within the business, or that the small business owner does not require the business to be the main source of his/her income (Walker & Brown, 2004, p. 579) .
Having said that, in the current study, success is measured by longevity and number of employment created. Therefore, the objective of this research is to analyze empirically if longevity and employment creation can be used as defining factors of success to African immigrant-owned small businesses in Cape Town, South Africa.
This article is presented in the following format: in the next section, literature on immigrant entrepreneurs, immigrant-owned ventures and social capital is reviewed, followed by the methodology used to carry out the research. In the final section, the results are presented, followed by their discussions and ends with recommendations. In the current study, the terms: African foreign entrepreneur 1 ; immigrant entrepreneur 2 ; ethnic entrepreneur 3 ; minority entrepreneur 4 are used interchangeably.
Business profile of immigrant entrepreneurs
It has been discovered that ethnic immigrant businesses are generally small-scale activities, and share many of the characteristics, problems and support needs of microenterprises (Ram & Smallbone, 2001 
Research methodology
This empirical research was conducted under the quantitative paradigm. Empirical research frequently originates in challenges or problems posed in a specific field of practice (Mesel, 2013, p. 750) . Scholars formulate research objectives and choose methodologies in an attempt to achieve these objectives. Conversely, quantitative research is research that involves the use of methodological techniques that represent the human experience in numerical categories, sometimes referred to as statistics (Marvasti, 2004 , p. 7). Poni (2014, p. 408) highlights that quantitative research has the ability to test the falsity or veracity of interrelations between regularities of the social world. As a result, the research approach was deemed suitable for the current study.
Population.
The target population for this study was African foreign entrepreneurs who are operating micro-enterprises within the Cape Town metropolitan area from any country on the African continent. The reason for targeting the mentioned population as unit of analysis was the fact that they would provide required and relevant responses for the study.
Obtaining a reliable estimate of the population size in studies of this class is difficult, Landau and Segatti (2009) point out that no one knows how many international migrants are in South Africa. Thus, drawing a sample size is challenging. In support, Tengeh (2010) Rogerson, 1997) , an average sample size of 118.75 was arrived at. Thus, a sample size of 130 respondents was drawn to ensure satisfactory results where a total of 93 completed questionnaires was achieved. This gave an overall response rate of 72%. The reason why a 100% response rate could not be achievable was disadvantages associated with self-administered questionnaires, as Bryman and Bell (2011) put forward that respondents whose literacy is limited or whose facility with English is restricted may have a difficulty in answering selfadministered questionnaires.
Sampling technique.
This study employed convenience sampling (which falls under nonprobability sampling), because the researchers realized it would be expensive and time consuming to determine all African foreign entrepreneurs operating micro-enterprises in Cape Town. Hence, the researchers used the most convenient sample. The advantage of non-probability samples is that they are less complicated and more economical in terms of time and financial expenses than probability samples (Welman, Kruger & Mitchell, 2005) . However, Zikmund, Babin, Carr and Griffin (2010) maintain that disadvantages associated with non-probability sampling, specifically, convenience sampling are:  likely unrepresentative samples;  random sampling error estimates cannot be made;  data projecting beyond sample is relatively risky.
Moreover, the researchers believe that the sample is adequate in a sense that the study only covered microenterprises, whereas some of the four considered studies covered small, micro, mediumenterprises (all categories of small businesses). Therefore, the logic behind is that if a similar study with similar sample size, but targeting all the small businesses categories on a metropolitan level and represent its targeted population, surely, a study only targeting one category of small businesses on a metropolitan scale such as this one, can do the same.
Research instruments.
Seventy-two semistructured personal interviews were conducted and 21 self-administered questionnaires were completed. When conducting personal interviews, the researchers and research assistants read the questions in the same tone of voice, so that bias was not indicated. According to Bryman and Bell (2011) , with a selfadministered questionnaire, respondents answer questions by completing a questionnaire themselves. Zikmund et al. (2010) add that no matter how selfadministered questionnaires are distributed, they are different from interviews, because the respondent takes responsibility for reading and answering the questions. The researchers made use of printed questionnaires that were personally distributed via drop-off. The questionnaire and interview guide consisted of both open-ended and fixed-alternative questions. To achieve the best question sequence, the researchers employed the funnel technique when designing the questionnaire. This involved asking general questions before specific questions in order to obtain unbiased responses. Funnel technique allows the researcher to understand the respondent's frame of reference before asking more specific questions about the level of the respondent's information and intensity of his or her opinions (Zikmund et al., 2010) .
Before collecting any data, the researchers carried out a pilot study to test if the selected procedures would work as intended. A pilot study was critical in refining survey questions and reducing the risk of the full study being fatally flawed. The results of the pilot study showed:  Some of the questions on the research questionnaire were not clear.  Respondents had a difficulty in understanding the questionnaire due to the use of the academic language.  Participants gave more than one answer to questions that required only one answer as a result of unclear instructions on how to answer the questions.
In the present study, a pilot study was very helpful, as it assisted the researchers in uncovering issues related to the questionnaire's design. The researchers made the necessary amendments on the initial research questionnaire to address the weaknesses discovered. Rogerson (1997) who all concur that immigrant businesses are operated by young or middle-aged males. In the African culture, males are expected to provide shelter, food, clothing and security to their families, thus, the great number of males is involved in entrepreneurial activities (Khosa & Kalitanyi, 2014) . In answer to the question 'Is your business registered?', Table 2 above illustrates that 51 (54.8%) of respondents reported that their businesses are registered, whereas 42 (45.2%) respondents had not registered their business. Some of those whose businesses are not registered mentioned that they do not see the need to register their businesses; some mentioned that the process is complicated and they do not have all the necessary documents, such as business permits and the South African green identity book or ID smart card, as they are immigrants. It is important to note that not having the same documents as South Africans does not constitute a valid reason for not registering the business, as South African laws allows asylum seekers, as well as permanent residence holders to run their businesses.
Findings and discussion
Furthermore, we can comment that this way of running unregistered businesses is detrimental to South African economy in many ways:  It complicates the control of tax payment by South African Revenue Services (SARS).  It does not allow the compilation of the list of the small businesses that are in the existence.  It does not allow an easy documentation of the lives of migrants in South Africa.  It does not allow Statistics South Africa to have accurate information. As revealed in Table 3 above, per the categories defined by the South African National Small Business Act (2003), a majority of 47 (50.5%) respondents operated microenterprises in Cape Town followed by a notable number of 26 (28.0%) who were operating survivalist enterprises. It was also discovered that 20 (21.5%) African foreign entrepreneurs who participated in the study were operating very small enterprises. The question 'were the survivalist businesses operated largely by newcomers?' arises from these findings. The answer appears to be that there may be a correlation between length of stay in South Africa, education levels and prior entrepreneurial training. The argument may be raised that these factors are both dependent and independent. Ultimately, the findings suggest that immigrant-owned businesses create jobs, as observable in the Table 4 . From n = 93, a remarkable majority of 67 immigrant-owned businesses were able to create employment.  Sixty-four of entrepreneurs do not attend business workshops (short courses on entrepreneurship) to improve their entrepreneurial skills.
Discussion of key findings.
The findings suggest that 55% of their businesses are registered, 72% of them do have more than one employee, while 58% of them have been running for more than 2 years. In the perception of many immigrant entrepreneurs, registering the business in South Africa is a laborious and costly process. Issues such as red tape, non-streamlined laws, Black Economic Empowerment (BEE) requirements, communication barriers, financial constraints, the geographical location of various decision-makers makes the process complicated. Given these constraints, it is, therefore, a breakthrough for an immigrant in Cape Town to succeed to register his/her business in order to exercise lawfully. The good news, however, is that the majority of the immigrants managed to go through these complexities and register their businesses. This is a sign of commitment and perseverance that characterize most of migrant entrepreneurs in foreign environment.
It is widely acknowledged that employment creation of any business is a sign of its growth. The current study has revealed that migrants' businesses that were part of the study do have employees, ranging from one to 10 and this at 72%. Stats SA (2015) reveals that unemployment in South Africa was around 25% in the second quarter of the year, and this is alarmingly high.
Regardless of who they employ, South African or foreign national, foreign migrants that were part of the study do, indeed, contribute to the finding of solution to this major problem in our society. 
Conclusion
This study sought to investigate whether longevity and employment creation can be used as defining factors of success to African immigrant-owned small businesses in Cape Town, South Africa. However, before we draw any conclusions, it is vital to revisit the social capital theme, as networks can be a starting point of the human migration process and immigrant entrepreneurial activities. In their study conducted in Cape Town, Khosa and Kalitanyi (2015, p. 143) discovered that their respondents came to know about South Africa through family and friends who have been in the country before or had heard about it. This suggests that immigrant entrepreneurs rely strongly on networks. Social networks are vital in the formation and growth of an immigrant-owned business, as networks provide the necessary support (see Figure 1) . Based on the empirical findings, we can, thus, conclude that longevity and employment creation are defining factors of success to African immigrantowned small businesses in Cape Town and that social networks supplement the survival chances of an immigrant-owned venture. Therefore, our views are analogous to research by Tengeh, Ballard and Slabbert (2011), Fertala (2006) , Mars & Ward (1984) .
Research (Ligthelm, 2012; Nemaenzhe, 2010) has highlighted that most small businesses in South Africa die within three years of their formation. This means immigrant-owned ventures in Cape Town are successful because of their continued presence in the business operations. According to Fertala (2006, p. 7) , the longer an immigrant survives in business, the more successful he/ she is. Since the objective of a business is to make profit, it does not make financial sense to continue operating on a loss. Additionally, in the current research, employment creation is associated with growth. The fact that African immigrant-owned ventures in Cape Town are able to employ people means that they are in the second stage (growth stage) of a business life cycle.
Recommendations
In developed countries, research (Curci & Mackoy, 2010) suggests that governments and enterprise development agencies alike are continuously rethinking how to be efficient and effective in facilitating the development of immigrant-owned businesses. Nevertheless, policy makers should not subsidize the formation of the typical start-up, but focus on the subset of businesses with growth potential (Shane, 2009, p. 141) . In light of the above, this study recommends that the South African government and enterprise development agencies intervene by providing support through mentorship and training to immigrant-owned businesses, as the current study and Kalitanyi and Visser (2010), Kalitanyi (2007) , Peberdy and Rogerson (2000) , Rogerson (1997) noted that these businesses provide employment, and, according to Kalitanyi & Visser (2014) , transfer entrepreneurial skills to locals. This will contribute to combat the high unemployment rate South Africa currently experiences. The current study has also discovered that a number of microenterprises in Cape Town are not registered, thus, the government should assist these enterprises to get registered, and this will also solve the problem of non-existence of immigrantowned businesses database in South Africa, as the government will have information of the businesses. Immigrant entrepreneurs themselves should also try and register their businesses, as a registered business carries some benefits.
